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Emonpdvoels popgwv oto «Thessaloniki Business Conference:
Néa €Ovikn mpoxkAnon
N €EWOTPEPELA TNE OLKOVORIAC

BOEELLAAONIKH

Tnv avaykn yia Spacnikn ailayn tou EAANVIKOU pOVIEAOU
avdrruéng emeonyiave o véog mpéedpoc ou Zuvbéopou Eia-
yoyéwv Bopeiou EANAaBog, Anpiitpng Aakaodg, unioompidoviag
61 n véa eBvikn npoxAnon gival n eEw0TpEPe1a g ENANVIKIG

OIKOVOpiag.

PIADNTAL «Thessaloniki Business
Conference», 0 k. A\OKOOGE EMONPO-
Ve 0T To EAAMVIKO brand name Bpi-
OKETAI OE NOAU XOUNAO ENINEDD OTIC
BIEBVEIC OYyOPEC, “lE I0XUPN ava-
YvWpIooTnTa, aAka nohu apvnti-
KM, KOI W( EK TOUTOU EVOI QVaYKQIO
notpamnyikn enavatonoBetnon, op-
x1IOVTag ONO HI0 CUVTOVIOHEWT NPO-
wlnuKn evEpyaa yia ta Made m Gre-
ece.

AutonenoiBnon

«[penel ano pia pofiopevn Kol Ko-
TOVOAWTIKN KOIVWVIO VO pPETaTPa-
NoUpE O pio aioodoEn kal yepdrn
OUTONENCIENoN NOPaywyIKn ko e50-
YWYIKN OIKOVOICL TO NOPTI TEAEIWOE,
N £EWOTPEPEID TNE EAANMVIKNG OIKO-
VOpiog anateAei EBVIKG OTOxa, Eivain
VEQ EBVIKN NpOKANOT», EINE KOI NPo-
oBeog: «KaBe (popa nav ayopaloupe
NPOIOVTa N UNNPEGIES, EITE W( KaTa-
VOMUTEC EITE WC ENXEIPAOEIC, NPE~
M€l va NPOTIOUNE Ta EAMIVIKG, EQO-
oov BEPaia auTo givan OVIAYWVICTIKO.
AuTO Sev givol NPOJTATEUTIOHOS Eivan
Kovunkn euBown. H avtikatdotaon
TWV EI0AYOPEVIOV NPOIOVTWY PE EA-
Anvika@ oupforia oTn peiwon TN
avepyiag, otn PeAtivon tou 10odu-
YIOU TPEXOUOWY CUVOAAOYLV KOI-OTN
Heiwon tov eAAeippioToge. O K. Ao~
KOOGCG KOTEANEE AEYOVTOC 0T TO VED
Soypa tou LEBE «etaywyeg n Bavo-

"evnuépoon

TOC» EKQPATE! TNV eANISa KO TNV
aywvia TOUTOXpova, «aAAa yia va
KepSioel N EANISA NPENE! va Ndpoupe
TNV KOTAoTaon oTa XEPI pac.

H avoouviaEn kol n xapakn veag
otpatnyikng yia ££0da ané v kpion
€va 10 Baoiko {NTOUPEVO yIa TIC EN-
XEIPNOEK, TOVIOE KATO TOV XQIPETI-
00 Tou 010 ouvedpio © Nikog Mev-
oS, NPOEdPOC Tou Euvdeopou Bio-
urxaviuw Bopeiou EAGS0C, uno tnv
Qiyida TOU Onoiau NPaypaTonomignke
10 ouvedpio. O npoedpog Tou IBBE
EHOAVIOTNKE BEBIOS OTI 01 VEEC OUV-
Bnkeg nou diapopPuinKav oTn xw-
pOg HOG [ TNV NPOOPUYN oto ANT
60 ENIBEVIOOUY NEPAITEPW TNV MW~
on NG KaTavaMwong, g napayw-
V16, ToU TOPOU KO TG KEpBOpOpIac,
EVU) EKTIUNOE OT avapevel auEnon
NE avePying AOyw KAEITIPATOC £ni-
XEIPNOEWV.

Méoa o auTO TO BUOPEVEC NEP-
BaMov o snixaipriosig Ba npénel va
EVOWROTWOOUY VEQ EPYOAEIQ VIO TNV
NEPIKONT TOU KOOTOUC AEItoupyiag,
NPOXWPWVTAE NOPAMNAG Ot ENev-
DUTIKEC evEpyeieg nov g Buwpaki-
Jouv waTe va EEENBOUV LE TG LIKPO-
TEPEC DUVATES ONEAEIEC ONO TNV KpPi-
on,
Ftou¢ TpONcUS KOTANOAEPNONG
NG ENXEIPNOIOKNC YPOPEIOKPATIOG,
Nau PNOPOUV VO PENLOOUV TO Ael-
TOUPYKO KOOTOG pExpt kar 30%, ava-

A,

Niko¢ [Evi{og: «Or emxepioeig
Ba npéne va evowpar@oouy
via EpyudEio Kai emevbunikég

EVEPYEIEC TIOU va Bopaxifouy tn

O£0on TOUG ».

pepbnke a TZépe Xooun, 1IBpUTNG
tou Beyond Budgeting Roundtable
KQI guyypageag tou best selier
«Reinventing the CFO». Metotu ai-
Auv, NPOTEIVE TN CUPPIKVILOT TOU
XPOVOU KOTAPTIONG TWV NpOUNoA0-
YIOUWVY, TOV NEPIOPIOHO TWV SIOIKM-
TIKUV OCUVOVTNOEWY OTIC ONOAUTWC
anaPaITNTEC, TN BEATIWON TWY OXE-
oewv CEO kar CFO, ™ ouykpion pe
ta benchmarks oe SieBveg enineda
KOl OF PEYGAUTEPD XPOVIKO Opilov-
10 (TpieTia), KoBwg Kal tn perdfaon
QNO TO POVTEAD TWV COSt centers 010
cost drivers.

MNpakukég PeAtiwong Tng onodo-
TKOTNTAE Twv £pyadDpEVLV NOpoU-
oiaoe o XapoAvt Itorofitg, kabn-
ynng twv Navemotnuiov Movipe-
al ka1 KaMgpopvia kol CUYYpagEag
best sellers. MetaZu aAMwv PIANOE
Y10 00Qn NPOOBIOPICHO TWY OTOXWV
Twv epyalopevivy, abiononon tng

Anpifitpng Aakaodc: «Tovéo
H6ypa tou EEBE “staywyec i
Bavato(” exypalen tnv eAniGa
Kal tnv aywvia autdxpova yia
N X@pad pags.

avadpaong (feedback), ioxupn kivrn-
TPOBOTNON, OVANTUEN CUCTNUATWY
unoothpiEng anodaong, KOAUTEPN
duvatn peTaopd TG EXNOIBEUONS
Nou NOPEXOUV 01 ENXEIPROEIC 0TIV
£pyaoia.

Anepionaotol

AvOpopa €xave ka1 OTNV avaykn
ETAAENING NEPITTWY «NOPERPaTEV
KOTa TNV €pyacia (ano avitepa OTe-
Mexn, ano emails K.0.) nou anconouv
TNV NPOCOoXN TWv EPYOLopEvLN. Tup-
OV £ TO OTOIXEIQ NOU NOPOUoIa-
ot yia T HINA, TETOIEC EVOXMOEIG
anaimolv NepInou 25 Aentd, NPOKE-
HEVOU 0 epYOTOHEVOS VO ENAVOLE-
pg1 O£ UPNAC NOOOOTO TN OUYKEV-
Tpwon tou. Avuiotoixouv e oe 2,1
XOUEVEC EpyaTOWPES 1 0Ta 28% TNg
EPYOOIUNG PEPOC, OPIBPOI NOU OF
xprpiata petappalovial o 600 Sio.
SOA. eTNOIC. [SID-4506345]
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